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Galaxy - A Globally Recognized Player In the Personal And Home A7 —
Care Ingredients Industry zf—w"?—

1K
A Based in India, Galaxy is one of the Ieadlr.lg manufacturers of | @\ 200+ Product Grades
surfactants and specialty care products with an advanced portfolio of Serving 1,700+ customers l I . H
innovative products and solutions across 70+ countries

A Preferred supplier to leading Multinational, Regional and LocalFMCG

brands
) ) Extensive R&D capabilities
A Product applications across mass, mass-tige and prestige range of (-‘} i 63 member team, R&D
consumers ~ o Centre, Pilot Plant, Product
Application Centre; 47 patents

A Established track record of providing a wide range of innovative and
high quality ingredients

7 strategically located
manufacturing facilities -
5inIndia, 1 in Egypt, 1 in US

A Oneofl ndi ads | eadi mihglobalpresénaect ur er s

A Strategically located plants in India, Egypt and US

A Extensive network of sales offices in India, Egypt, and USand

representative offices in Netherlands and Turkey . f - e_
_— operaions:
A Robust financial performance /\ B LGB o’

PAT: 1,463 Mn
ROCE: 25.15%
RoNW: 28.68%

A Professionally managed organisation

A Driven by consistent growth of personal care (oral, hair, and skin) and
home care products consumption

1,200+ employees*

- >

* As on September 2017 2
1. From Restated Consolidated Financial Statements FY 17



Business Strengths

W Gutaey

Professional
and Experienced
Management Team

Track Record of
Robust Financial
Performance

Strategically
Located
Manufacturing
Facilities

Established
Global Supplier
to Major
FMCG Brands

Robust

Product Portfolio
Addressing Diverse
Customer Needs

Proven R&D
Capabilities with
Dedicated Focus

on Innovation




Established Supplier of Personal and Home Care Ingredients ZM

200+ Product Grades for Variety of Applications

Personal Care Home Care

Hair Care Oral Care Skin Care Cosmetics Toiletries Carpet Cleaner
Shampoos ;’ Toothpaste Sun care Nail Polish Vel se s Toilet Cleaner
P : P 8 Body wash
Conditioners © *  Tooth powder & SEUIEEE Lip Colors Shaving Cream/ | Detergents .
Creams * Lotions ; ' s
(= ' | — — K
Mouth Moisturizing \J . "I Y Fabric Cleaner
Colorants Foundations | ¢
wash Creams : .. A
- ! - P x e ¢ [T - .‘r" , - ' S
. ‘ e -8 ) . . L7 A /
g s W LS 7 ot
Gels Creams — g2 %\ SR

1,700+ Customers across categories

Local MNC
38% 54%
Regional Revenue by Customer

8% Categories*

Long term strategic relationship with all of the top 10 customers

Strict qualifications and extensive collaboration with customers for end-product development

* FY 18: April i December Revenues 4



é wi tGlobal Footprint VZ Galury

A Established track record as consistent supplier in 70+ countries
A Plants in India, Egypt, US; Sales offices in India, Egypt and USA, and representative offices in Netherlands and Turkey

Serving Multiple Geographies

FY 18 (Apr-Dec) Sales by Volumes

W Africa Middle East
Turkey

B ndia

O Rest of the World

. o -~ A Personal Care Market Growth: India 7.9%,
Africa 3.4%, Middle East 4.2% between 2015
to 2024
A Home Care Market Growth: India 7.2%, Africa
4.0%, Middle East 4.7% between 2015 to

B Customer Geographies @  Manufacturing Plants ® Offices 2024
A High growth; Rising demand for premium

products

Strong Presence in High Growth Markets of India and AMET region

Source: AGI obaketi CBusft @aent Kesearch for Gal axy Maketflndeligereant s Li mitedd by Acmite
5
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e and

Demonstr at edCamabiliemn i s at i olfgdby

Several Awards

.. and National/International Certifications

Mari iCertificate207f Excell enceo SR
arico e fGreat Place to Workofor the Fiscal2017-2018
WORK®
Dabur AExcel |l enc20Ly, Samyuj
fSilver Medalo i n Gileen dManafacturing
Challenge 2016 for Jhagadia unit
fBestSupply R@lbt ner o,
I AWinning through Innovationd thetPartnerto ;
Unllever Win 2022 Awa?ds by Unilever A fCertificate of Appreciationd i n occupat.i
' y éﬁ%@ safety and health by National Safety Council of
NSC-MC India for our plant at Taloja, 2011
il nnovat i donGréew@atalgsband
Unilever Sustainability at the Partner N _ _ .
to Win, 2014 Awards by Unilever ARSpeci aforTRMAC Wi ev e2008nt O,
) ﬁAwg_rd of Global Performanced £ 6 O rAGa | ACer t i Meric28a8 e Mandifacturing
L'Oreéal Pacific 2012 Cat e g otheyMC Ramkrishna Bajaj National
fCertificate of Ap pr e c i2608 i on 0, Quality Award 2008ihn
Colgate fiCertificate24 Recogniti (N
9001:2008
& S

iGol d Awardo, Castor
Chemicals Panel for export performance in
large scale sector for the years2011-2012,
2012-2013 and 2015-2016

Oi |
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